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Bkash customer care live chat

My friend from New York came to Amsterdam last week. Check-out took longer than other flights that arrived earlier. So I called her and asked what the problem was. Two containers of luggage seemed to be missing. Not just a few suitcases, but 2 whole containers! How is that possible? How can they be overlooked? Okay, you have to accept the fact that it happened. Then she had to register her loss.
Because so many people were involved, she just got an empty form that wasn't filled out. It only had a phone number written on it. That was her only proof of her missing luggage. They couldn't inform her when her luggage was coming, although there are four flights a day. This is the most prominent question of customer service. Your luggage may be lost. But the key information you need as a customer is
when your luggage arrives after the incident. As a customer, you have to plan it. You only need to buy a toothbrush, or it takes longer and you need to buy some fresh clothes etc. Luggage arrived 3 days later! They called early in the morning and asked when they could deliver him. That was fine, but....... We had to stay at home in blocks for 4 hours. That was as narrow as they could plan. Four hours, that's
half a day! Can't be planned within 1 hour?! The only innovation in the service they provide should be to inform the customer in advance when their missing luggage will arrive. And then the delivery window should be much tighter. With all the money spent on IT and value chains, it should be really easy. And your customer will be very satisfied, even if they lack luggage. It's already a big relief if you know
what to expect. This is a really clear case from within the thinking of (most) airlines that they are not yet doing so. They do not take customer experience as the starting point of the service they provide. Upgrading the service to keep in mind is not the science of the rock bottom. And the end is when the customer actually gets luggage.PS 1. For more information about proper travel, see The ProPer Way.
EXPAND YOUR PEOPLE, EXPAND YOUR BUSINESS! These days, it may seem that your customers only care about the price - and make all their decisions on the basis that they get the best deal they can on absolutely everything. But dig a little deeper and you will find that customers are much more complicated than that. In fact, here are three factors that are at least as important as cost:1. Speed. For
several years now, wireless phone companies have been promoting unlimited data at a fixed competitive price. However, a new bi intelligence survey has found that consumers say a high-speed network is the most important factor in choosing a wireless service provider. This is because consumers want easy access not only to applications and websites; they are also increasingly viewing the video.
Companies in other industries have realised how customers will appreciate speed; for example, Panera complete an extensive overhaul of its ordering system to reduce the waiting time per order from eight minutes to 60 seconds.2. Selection. Customers today require review; they want to be in the driver's seat. That's why the National Football League has changed its game, at least in terms of what fans
do in the stadium. The Minnesota Vikings organization, for example, responded to fan requests to do much more than just sit in their seats. Explaining Steve LaCroix, executive vice president and chief marketing officer, fans were frustrated by the bad wifi service because they couldn't stay in touch and access their networks. So the vikings' new stadium has increased wifi capacity. Overall, says LaCroix:
We really try to satisfy and engage all aspects of our fanbase. We have first-game packages for those fans, especially younger kids, when it's their first Vikings game. We're delivering a bundle of the first game to really feel like 'wow, that was special.' 3. Experience. Just as the Minnesota Vikings realized there's more to a football game than what's happening on the field, retailers understand that shopping
is more than products on the shelves (especially when your biggest competitor may be Amazon). That's why Triple Five, the company that builds what will become the third-largest shopping mall in North America, aims to attract customers looking for a meaningful experience. According to Triple Five president Don Ghermeziano, the new mall, located at the Meadowlands complex in Secaucus, N.J., will be
more entertainment-focused (55%) retail trade (45%). The mall, called American Dream, will include the Nickelodeon Universe theme park, DreamWorks Water Park, Cirque de Soleil Theater and an indoor ski hill and ice rink. In addition, retail residents will be selected not only on the basis of the type of retail product they offer, but also on how they plan to separate their stores from others. In other words,
it's all about experience. Customers come to the shopping center to do something interesting, then they stay shopping. Speed, control, experience - these benefits are what your customers are looking for. The views expressed by entrepreneurs' contributors are their own. Content marketing is one of the strongest strategies businesses can use to cultivate relationships with existing followers and reach new
customers, but too many brands can't use the technique properly. According to a recent Forrester report, 87 per cent of brands are trying to create content that their customers will want to read and share, and only 14 per cent said they felt their content was highly effective at building value for their businesses. This clearly illustrates the need for businesses to deliver more valuable and engaging content to
their customers. You'll have a much easier time getting your customers involved if you recognize the following bugs that many brands make.1. Not knowing your audienceThe Content Marketing Institute found that 65 brands does not appear to be the most basic principle of any content marketing strategy: focusing on the needs of the audience. Related: 8 ways to scale your content team for one person
Each individual content you create must be aimed at readers, so keep the following points in mind:You need to clearly define the target audience, which means you need to enter the demographics you're trying to achieve when planning a content marketing strategy. You need to identify your customers' issues and use your content to offer the solutions they're looking for. You must use a voice that
resonates with the audience you're trying to reach. Apparently, you're going to have to communicate with 20 women in a completely different way to talking to retired men. Your entire marketing strategy needs to revolve around your customers and their needs, so tailor your content to them. One way for many market participants to make this mistake is to create content that interests them - not their
customers. Suppose you run a financial advice website. You're fascinated by penny trading on the stock market, but your readers are intimidated by it - they'd rather read about more conservative strategies for investing in mutual funds and bonds. If you ever publish content only on the exchange, you will alienate your readers. This doesn't mean you should never touch the topic, but you need to make sure
that the bulk of the content you create meets the stated needs of the target audience.2. Too self-promotionAll is thin between proving that you're proud of your brand and endlessly bragging about it - an important balance that every marketing strategist needs to strike. In fact, a recent study found that 88 percent of brands share only their own research and opinions with their readers, making it difficult for
their audience to view them as objective sources of information. A new study by the Public Relations Society of America (PRSA) shows that 60 percent of readers distrust sponsored content. As a result, it's not surprising to find that readers seem just as skeptical of overly promotional content - even if it's your own work. To communicate with your readers and gain their trust, you need to maintain a certain
level of objectivity that can be achieved with quotation marks and studies from other brands or by using unbiased user-generated content. Promotional content will always play an important role in marketing, but successful brands need to be aware of the importance of working with their viewers and addressing their needs if they want their content to be read and shared. Promotional messages must
therefore be subtle and supported by valuable content. Related: A guide to creating consistently great content3. Not using eye-catching subtitles and action promptsYy you could create the best content on the Internet, but your customers couldn't care less if they didn't notice! Not to use subtitles and call-to-action that attract attention is errors because you only have two seconds or less to catch your
customers' attention and persuade them to check your content. As a result, you'll need to create strong subtitles and calls to action if you want your content to attract the attention it deserves. Neil Patel of QuickSprout recently published an article about the latest headline trends, pointing out that 80 per cent of customers read the website's name, but only 20 per cent then read the post. Properly optimized
captions are much more effective at engaging readers and encouraging them to pay attention to the rest of the content, so follow these tips to create subtitles that lure your audience to your content:Use power words that evoke curiosity with your readers. Boost Traffic has a list of over 300 power words that encourage readers to engage in your subtitles. According to Leverable research, list posts are
shared about twice as often and read more often than other types of content, so they should be used frequently. Try using a list of posts with odd numbers, as research from Outbrain shows that they click 20 percent more often. Make sure your subtitles are long enough to attract attention and convey your message without being unnecessarily detailed. Simon Edelstyn of Outbrain found that titles with eight
words are clicked 21 per cent more often than the average headline, suggesting that this is the ideal word length for a headline. Test different strategies to see which types of headlines attract the most attention, and get the most clicks on your unique content. Yes, it's all a lot to think about, but the priority of all these goals in your future content marketing campaigns will be to ensure that every single content
you create gets the attention it deserves among the target audience. What do you do to get more customers involved in your content? Share your experiences and advice in the comments section below. Related: Brands as publishers: Success follows successful content marketing
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